
 

Hi [NAME], 
 
I hope you and yours are safe and healthy these days. We’re still good on this end, and it 
would make me happy to hear you are too. 
 
Got your email requesting to cancel, and I want to say I hope we can keep you as a 
client. 
 
First, let me say I understand if you’ve been having a harder time. Like you, we’re a small 
business. And we’re trying to make sense of everything too. 
 
But I wouldn’t be looking out for you if I didn’t ask this question: Have you thought 
through what cancelling could mean for your business? 
 
[If you pause your SEO efforts now your search engine rankings may never recover. 
Paradoxically that could lead to even less revenue when the world turns its “Open for 
Business” sign back on.] 
 
[If you pause your care plan now you could be leaving your website open to malicious 
attacks, software conflicts, and other problems. That could weaken your main marketing 
engine—precisely when you need to be keeping it bulletproof.] 
 
[If you switch to another website host you could experience days of downtime (or even 
longer)… And you may find that your search engine listings disappear entirely. I don’t 
want to scare you, but with everything that’s going on in the world… Continuity of your 
website needs to be your priority.] 
 
I strongly feel that continuing to do “business as usual” online could be what separates 
those who succeed from those who don’t. 
 
And I would rather keep you as a client than see you go. 
 
So, in that spirit, is there a way I can support you right now? Some other of my clients 
have asked about: 
 

• Payment holidays 
• Renegotiated terms 
• Temporary discounts in exchange for slightly scaled-back services 

 
Bottom line: I’m willing to talk if you are. I don’t want to lose you as a client. 
 
Let me know what I can do, 
 
[Owner] 
[RandomWeb] 


